Cutting Edge Carpentry & Renovations

Client Profile

Cutting Edge Carpentry & Renovations, owned by Paul Robertson, specializes in high-end residential
transformations. Operating with the motto "cuts wood, not corners," the company focuses on quality
craftsmanship and building long-term client relationships in the Durham Region of Ontario.

The Problem
As a service provider in a highly visual industry, the business needed a digital platform that could:

e Showcase Craftsmanship: Move beyond word-of-mouth by providing a high-definition visual gallery of
complex builds.

» Define Service Pillars: Clearly categorize diverse offerings, from basement conversions to high-value
kitchen remodels.

» Lead Qualification: Filter inquiries to ensure they align with the company's service area and expertise.

o Communicate Ethics: Highlight the owner’s extensive charitable work (Mission Cuba, Salvation Army)
to differentiate the brand from larger, impersonal contractors.

The Solution

The website was designed to function as both a visual portfolio and a robust lead-generation tool. Key
features include:

e Granular Service Pages: Dedicated sections for Additions, Kitchens, Bathrooms, Flooring, Tiling, and
Trim Work, providing SEO-rich descriptions of the technical processes involved in each.

e Visual Trust-Building: A dedicated "Gallery" and an integrated Instagram feed to provide real-time
updates on active job sites and completed projects.

e Dynamic Lead Capture: A "Request Quote" system that utilizes dropdown menus to help potential
clients self-categorize their needs (e.g., "Additions" vs. "Basement Renovations").

Technical Infrastructure

The site employs Cloudflare security protocols, specifically the “Verify you are human” challenge (Turnstile),
to safeguard the integrity of the contact form and prevent spam. To ensure the business only manages
relevant inquiries, the site is technically configured to prioritize and filter traffic based on location. By
implementing geographic restrictions, the site can block or redirect traffic from IP addresses outside of
Canada, minimizing the administrative burden of handling international spam or inquiries from users outside
the Ontario service area. This ensures the “Request Quote” system remains a high-intent channel for local
homeowners. Additionally, the contact form is mapped to collect vital project data, including Name, Email,
Phone Number, and Service Type, which is then routed directly to info@cuttingedgecarpentry.ca for rapid
response.



Impact

The digital transformation of Cutting Edge Carpentry & Renovations has led to several key business
outcomes. By showcasing complex projects like second-story additions and vaulted ceiling installations, the
site has professionalized the brand image, positioning the company as a leader in “one-stop” renovation
resources. The combination of detailed service descriptions and geographic filtering has increased lead
quality, ensuring that the majority of incoming digital inquiries are from qualified, local homeowners.
Additionally, the inclusion of high-profile testimonials, and the documentation of Paul Robertson’s
international building projects have enhanced social proof, building a “trust-first” brand identity that
resonates with the local Whitby community. Furthermore, operational efficiency has been improved through
the use of an automated intake form and the “Request Quote” CTA, which have streamlined the initial
consultation phase, allowing the team to focus on on-site craftsmanship rather than manual lead sorting.



